Subject Index 


ACQUISITIONS 
Acquiring Firms With Higher PE Ratios (Roy A) 1988 21 
(5), 96 
ARTIFICIAL INTELLIGENCE 
Developing Knowledge-based Systems for Strategic 
Corporate Planning (Mockier R J, Dologite D G) 1988 21 
(1), 97 
ASIA 
Why Europeans are Weak in Asia—An Organizational 
Perspective (Lasserre P) 1988 21 (4), 25 
AUSTRALIA 
BHP Reorganizes for Global Competition (Lewis G, Clark 
J, Moss B) 1988 21 (3), 18 
AUSTRALIAN 
Australian Industry: Sophisticated Planning and Weak R & 
D? (Christodoulou C) 1988 21 (1), 82 


BANKING 
Building a Customer-orientated Organization (Cornish F) 
1988 21 (3), 105 
Re-designing Bank Service Systems for Effective 
Marketing (Gupta Y P, Torkzadeh G) 1988 21 (6), 38 
BIOTECHNOLOGY 
Strategies of New Biotechnology Firms (Smith J G, Fleck 
V) 1988 21 (3), 51 
BUSINESS CYCLES 
Planning for the U.S. Political Cycle (Marcus A A, 
Mevorach B) 1988 21 (4), 50 


CANADA 
Why Planning in State Enterprises Doesn’t Work (Javidan 
M, Dastmalchian A) 1988 21 (3), 98 
CAPITAL BUDGETING 
Capital Budgeting—The State of the Art (Mills R W) 1988 
21 (4), 76 
CASE STUDIES 
A Strategic Planning Process for Public and Non-profit 
Organizations (Bryson J M) 1988 21 (1), 73 
Brief Case: A Portfolio of Commentary and Opinion 
(Hussey D E) 1988 21 (2), 104 
Competitive Superiority Through Data Base Marketing 
(Shaw B, Stone M) 1988 21 (5), 24 
Re-positioning a Leading Stockbroker (Dorwin K) 1988 21 
(6), 13 
CHANGE 
Careers for the 21st Century (Handy C) 1988 21 (3), 90 
CHANGE MANAGEMENT 
BHP Reorganizes for Global Competition (Lewis G, Clark 
J, Moss B) 1988 21 (3), 18 
Strategy in Action—Techniques for Implementing 
Strategy (Reed R, Buckley M R) 1988 21 (3), 67 
Strategy as a System of Expedients (Hinterhuber H, Popp 
W) 1988 21 (4), 107 
CHEMICAL INDUSTRY 
Creating a Productive Culture at Shell Chemicals 
(Thornley | A) 1988 21 (3), 34 
Strategic Leadership through Corporate Planning at ICI 
(Pink Al H) 1988 21 (1), 18 
CHIEF EXECUTIVE OFFICERS 
How U.S. and Japanese CEO’s Spend Their Time (Kudo H, 
Tachikawa T, Suzuki N) 1988 21 (6), 79 
Managing the Diversified Corporation: The Tensions 
Facing the Chief Executive (Goold M, Campbell A) 1988 
21 (4), 12 
Strategic Planning and the Chief Executive (Forman R) 
1988 21 (4), 57 
COMPANY FAILURES 
Company Failure or Company Health?— Techniques for 
Measuring Company Health (Robertson J, Mills R W) 
1988 21 (2), 70 


COMPANY GROWTH 
How Marriott Corporation Grew Five-fold in Ten Years 
(Kennedy C) 1988 21 (2), 10 
Strategies of New Biotechnology Firms (Smith J G, Fleck 
V) 1988 21 (3), 51 
The Impact of Key Success Factors on Company 
Performance (Vasconcelios e Sa J) 1988 21 (6), 56 
COMPETITION 
BHP Reorganizes for Global Competition (Lewis G, Clark 
J, Moss B) 1988 21 (3), 18 
Computer Integrated Management—The Next 
Competitive Breakthrough (Wilmot R) 1988 21 (6), 65 
Strategic Aliiances—Guidelines for Success (Devlin G, 
Bleackley M) 1988 21 (5), 18 
Using IT for Competitive Advantage at Thomson Holidays 
(Palmer C) 1988 21 (6), 26 
COMPUTER MODELLING SYSTEMS 
Developing Knowledge-based Systems for Strategic 
Corporate Planning (Mockler R J, Dologite D G) 1988 21 
(1), 97 
COMPUTERS 
Computer Integrated Management—The Next 
Competitive Breakthrough (Wilmot R) 1988 21 (6), 65 
CONTROL 
Designing an Effective Financial Planning and Control 
System (Cowen S S, Middaugh II J K) 1988 21 (6), 83 
The Incentive Effects of Ownership and Control in 
Management Buy-outs (Green S) 1988 21 (1), 26 
CORPORATE AUDIT 
Strategic Planning for Information Systems at British Rail 
(Mainelli M R, Miller D R) 1988 21 (4), 65 
CORPORATE IMAGE 
Strategic Issues for Charities and Philanthropies (Harvey J 
W, McCrohan K F) 1988 21 (6), 44 
CORPORATE MODELS 
Managing the Diversified Corporation: The Tensions 
Facing the Chief Executive (Goold M, Campbell A) 1988 
21 (4), 12 
CORPORATE PLANNING 
Australian Industry: Sophisticated Planning and Weak R & 
D? (Christodoulou C) 1988 21 (1), 82 
Changing the Corporate Culture of Rank Xerox (Chapman 
P) 1988 21 (2), 23 
Developing Knowledge-based Systems for Strategic 
Corporate Planning (Mockler R J, Dologite D G) 1988 21 
(1), 97 
Making Corporate Planning Work in Developing Countries 
(Haines W R) 1988 21 (2), 91 
Strategic Leadership through Corporate Planning at ICI 
(Pink Al H) 1988 21 (1), 18 


DATA BASES 
Building a Strategic Data Base (Szewczak E J) 1988 21 (2), 
97 
Competitive Superiority Through Data Base Marketing 
(Shaw B, Stone M) 1988 21 (5), 24 
Strategic Management of Consumer Services (Allen M) 
1988 21 (6), 20 
The Impact of Key Success Factors on Company 
Performance (Vasconcellos e Sa J) 1988 21 (6), 56 
DECISION ANALYSIS 
Making Corporate Planning Work in Developing Countries 
(Haines W R) 1988 21 (2), 91 
DECISION MAKING 
How U.S. and Japanese CEO’s Spend Their Time (Kudo H, 
Tachikawa T, Suzuki N) 1988 21 (6), 79 
DECISION SUPPORT SYSTEMS 
Building a Strategic Data Base (Szewczak E J) 1988 21 (2), 
97 


Designing an Effective Financial Planning and Control 
System (Cowen S S, Middaugh Il J K) 1988 21 (6), 83 
Designing Communication Support Systems for Strategic 
Planning (Charalambides L C) 1988 21 (6), 93 
Developing Knowledge-based Systems for Strategic 
Corporate Planning (Mockler R J, Dologite D G) 1988 21 
(1), 97 
DESIGN MANAGEMENT 
The Strategic Design of Buildings (Nutt B) 1988 21 (4), 130 
DEVELOPING COUNTRIES 
Encouraging Entrepreneurs in Developing Countries (El- 
Namaki M S S) 1988 21 (4), 98 
Making Corporate Planning Work in Developing Countries 
(Haines W R) 1988 21 (2), 91 
DISCOUNTED CASH FLOW 
Using Finance for Competitive Advantage (Clarke C J) 
1988 21 (2), 63 
DISTRIBUTION 
Planning for Better Channel Management (Hardy K G, 
Magrath A J) 1988 21 (6), 30 ! 
DIVERSIFICATION 
How Successful Companies Manage Diverse Businesses 
(Calori R, CESMA) 1988 21 (3), 80 
DIVISIONALIZED COMPANIES 
Business Synergy Does Not Always Pay Off (Mahajan V, 
Wind Y) 1988 21 (1), 59 


EARNINGS 
Acquiring Firms With Higher PE Ratios (Roy A) 1988 21 
(5), 96 
ECONOMIC DEVELOPMENT 
Turnaround Strategies for Economic Development (Allen 
DN, Plosila W H) 1988 21 (3), 59 
EFFECTIVENESS 
How Effective is Your Information Systems Planning? 
(King W R) 1988 21 (5), 103 
ELECTRICITY SUPPLY INDUSTRY 
Building Scenarios for an Electric Utility (Goldfarb D L, 
Huss W R) 1988 21 (2), 78 
ENGINEERING 
The Strategic Design of Buildings (Nutt B) 1988 21 (4), 130 
ENTREPRENEURSHIP 
Encouraging Entrepreneurs in Developing Countries (EI- 
Namaki M S S) 1988 21 (4), 98 
Strategy as a System of Expedients (Hinterhuber H, Popp 
W) 1988 21 (4), 107 
ENVIRONMENTAL PROTECTION 
Strategic Planning for the World Wildlife Fund (Medley G 
J) 1988 21 (1), 46 
EUROPE 
Predicting Plant Closures in European Industry (Baden- 
Fuller C, Longley R) 1988 21 (1), 90 
EUROPEAN 
1992: A European Market for Cars? (Perrin-Pelletier F) 
1988 21 (3), 27 
EUROPEAN ECONOMIC COMMUNITY 
1992: A European Market for Cars? (Perrin-Pelletier F) 
1988 21 (3), 27 
Trucks and Road Transport Towards 1992 (Garuzzo G) 
1988 21 (4), 45 
Why Europeans are Weak in Asia—An Organizational 
Perspective (Lasserre P) 1988 21 (4), 25 
EUROPEANS 
Why Europeans are Weak in Asia—An Organizational 
Perspective (Lasserre P) 1988 21 (4), 25 


FINANCIAL ANALYSIS 
Acquiring Firms With Higher PE Ratios (Roy A) 1988 21 
(5), 96 
. Company Failure or Company Health?— Techniques for 


Measuring Company Health (Robertson J, Mills R W) 
1988 21 (2), 70 


FINANCIAL INSTITUTIONS 


The Impact of Retailers on Financial Services (Bliss M) 
1988 21 (1), 55 


iv 


The Stock Exchange After the Big Bang (Valentine S) 1988 
21 (2), 35 
FINANCIAL MODELS 
Acquiring Firms With Higher PE Ratios (Roy A) 1988 21 
(5), 96 
Re-positioning a Leading Stockbroker (Dorwin K) 1988 21 
(6), 13 
FINANCIAL PLANNING 
Designing an Effective Financial Planning and Control 
System (Cowen S S, Middaugh II J K) 1988 21 (6), 83 
Strategies of New Biotechnology Firms (Smith J G, Fleck 
V) 1988 21 (3), 51 
Using Finance for Competitive Advantage (Clarke C J) 
1988 21 (2), 63 
FINANCIAL SERVICES 
Re-designing Bank Service Systems for Effective 
Marketing (Gupta Y P, Torkzadeh G) 1988 21 (6), 38 
Re-positioning a Leading Stockbroker (Dorwin K) 1988 21 
(6), 13 
FORECASTING 
How Scenarios Trigger Strategic Thinking (Millett S M) 
1988 21 (5), 61 
Planning for the U.S. Political Cycle (Marcus A A, 
Mevorach B) 1988 21 (4), 50 
Predicting Plant Closures in European Industry (Baden- 
Fuller C, Longley R) 1988 21 (1), 90 
Strategy as a System of Expedients (Hinterhuber H, Popp 
W) 1988 21 (4), 107 
FOREIGN INVESTMENT 
Strategic Alliances with Japanese Firms (Kobayashi N) 
1988 21 (2), 29 
FUTURE 
Careers for the 21st Century (Handy C) 1988 21 (3), 90 


GOAL SETTING 
Strategy in Action—Techniques for Implementing 
Strategy (Reed R, Buckley M R) 1988 21 (3), 67 
GROWTH 
The Internationalization of Dutch Insurance Companies 
(Eppink D J, Van Rhijn B M) 1988 21 (5), 54 


HIGH TECHNOLOGY 
Computer Integrated Management—The Next 
Competitive Breakthrough (Wilmot R) 1988 21 (6), 65 
Designing Communication Support Systems for Strategic 
Planning (Charalambides L C) 1988 21 (6), 93 
HOTEL AND CATERING INDUSTRY 
How Marriott Corporation Grew Five-fold in Ten Years 
(Kennedy C) 1988 21 (2), 10 


INDIVIDUAL BEHAVIOUR 
Careers for the 21st Century (Handy C) 1988 21 (3), 90 
INDUSTRIAL DEVELOPMENT 
Strategic Alliances with Japanese Firms (Kobayashi N) 
1988 21 (2), 29 
U.S. Industry: Decline and Fall? (Richetto J P) 1988 21 (1), 
35 
INDUSTRIAL MARKETING 
Planning for Better Channel Management (Hardy K G, 
Magrath A J) 1988 21 (6), 30 
INDUSTRIAL PLANT 
Predicting Plant Closures in European Industry (Baden- 
Fuller C, Longley R} 1988 21 (1), 90 
INDUSTRIES 
1992: A European Market for Cars? (Perrin-Pelletier F) 
1988 21 (3), 27 
Strategy Alternatives for Vehicle Component 
Manufacturers (Carr C) 1988 21 (4), 86 
Trucks and Road Transport Towards 1992 (Garuzzo G) 
1988 21 (4), 45 
INDUSTRY 
The Strategic Design of Buildings (Nutt B) 1988 21 (4), 130 
INFORMATION SYSTEMS 


Building a Strategic Data Base (Szewczak E J) 1988 21 (2), 
97 


| 


Competitive Strategies for Service Businesses (Wilson |) 
1988 21 (6), 10 
Computer Integrated Management—The Next 
Competitive Breakthrough (Wilmot R) 1988 21 (6), 65 
Designing Communication Support Systems for Strategic 
Planning (Charalambides L C) 1988 21 (6), 93 
How Belgian Businesses Make Strategic Planning Work 
(Caeldries F, van Dierdonck R) 1988 21 (2), 41 
Strategic Planning for Information Systems at British Rail 
(Mainelli M R, Miller D R) 1988 21 (4), 65 
Using IT for Competitive Advantage at Thomson Holidays 
(Palmer C) 1988 21 (6), 26 
INFORMATION SYSTEMS PLANNING 
How Effective is Your Information Systems Planning? 
(King W R) 1988 21 (5), 103 
INNOVATION 
Accelerating Innovation Through Real-time Workshops 
(Rhodes J D, Thame S) 1988 21 (5), 41 
Computer Integrated Management—The Next 
Competitive Breakthrough (Wilmot R) 1988 21 (6), 65 
INSURANCE COMPANIES 
The Internationalization of Dutch Insurance Companies 
(Eppink D J, Van Rhijn B M) 1988 21 (5), 54 
INTERNATIONAL BUSINESS 
How Marriott Corporation Grew Five-fold in Ten Years 
(Kennedy C) 1988 21 (2), 10 
Strategic Alliances with Japanese Firms (Kobayashi N) 
1988 21 (2), 29 
The Internationalization of Dutch Insurance Companies 
(Eppink D J, Van Rhijn B M) 1988 21 (5), 54 


JAPAN 
Achieving Japanese Productivity and Quality Levels at a 
U.S. Plant (Ishikure K) 1988 21 (5), 10 
How U.S. and Japanese CEO’s Spend Their Time (Kudo H, 
Tachikawa T, Suzuki N) 1988 21 (6), 79 
Strategic Alliances with Japanese Firms (Kobayashi N) 
1988 21 (2), 29 
JOB CREATION 
Careers for the 21st Century (Handy C) 1988 21 (3), 90 


LEISURE INDUSTRY 
Using IT for Competitive Advantage at Thomson Holidays 
(Palmer C) 1988 21 (6), 26 
LOCAL GOVERNMENT 
Planning for Strategic Performance in Local Government 
(McGill R) 1988 21 (5), 77 
LONG RANGE PLANNING 
Develop Your Technology Strategy (Ford D) 1988 21 (5), 
85 
How Scenarios Trigger Strategic Thinking (Millett S M) 
1988 21 (5), 61 
Strategic Alliances—Guidelines for Success (Devlin G, 
Bleackley M) 1988 21 (5), 18 
Strategic Leadership through Corporate Planning at ICI 
(Pink Al H) 1988 21 (1), 18 
‘Titanic Planning’ in an Uncertain Environment 
(Trowbridge A V) 1988 21 (2), 86 
LUBRICATION SYSTEMS 
Competitive Superiority Through Data Base Marketing 
(Shaw B, Stone M) 1988 21 (5), 24 


MANAGEMENT 
Computer Integrated Management—The Next 
Competitive Breakthrough (Wilmot R) 1988 21 (6), 65 
MANAGEMENT BUY-OUTS 
The Incentive Effects of Ownership and Control in 
Management Buy-outs (Green S) 1988 21 (1), 26 
MANAGEMENT CONTROL 
Designing an Effective Financial Planning and Control 
System (Cowen S S, Middaugh Il J K) 1988 21 (6), 83 
How Successful Companies Manage Diverse Businesses 
(Calori R, CESMA) 1988 21 (3), 80 
Managing the Diversified Corporation: The Tensions 
Facing the Chief Executive (Goold M, Campbell A) 1988 
21 (4), 12 


The Incentive Effects of Ownership and Control in 
Management Buy-outs (Green S) 1988 21 (1), 26 
MANAGEMENT DEVELOPMENT 
Accelerated Development for Women Managers (Beck J) 
1988 21 (3), 75 
MANAGEMENT INFORMATION SYSTEMS 
Designing Communication Support Systems for Strategic 
Planning (Charalambides L C) 1988 21 (6), 93 
MANPOWER PLANNING 
Strategic Planning for Human Resources—Let’s Get 
Started (Nkomo S M) 1988 21 (1), 66 
MANUFACTURING 
How U.S. and Japanese CEO’s Spend Their Time (Kudo H, 
Tachikawa T, Suzuki N) 1988 21 (6), 79 
Planning for Better Channel Management (Hardy K G, 
Magrath A J) 1988 21 (6), 30 
MANUFACTURING STRATEGY 
Achieving Japanese Productivity and Quality Levels at a 
U.S. Plant (Ishiku,e K) 1988 21 (5), 10 
Australian Industry: Sophisticated Planning and Weak R & 
D? (Christodoulou C) 1988 21 (1), 82 
Strategy Alternatives for Vehicle Component 
Manufacturers (Carr C) 1988 21 (4), 86 
MARKET RESEARCH 
Making Corporate Planning Work in Developing Countries 
(Haines W R) 1988 21 (2), 91 
MARKET SHARE 
Using IT for Competitive Advantage at Thomson Holidays 
(Palmer C) 1988 21 (6), 26 
MARKET STRUCTURE 
1992: A European Market for Cars? (Perrin-Pelletier F) 
1988 21 (3), 27 
MARKETING 
Building a Customer-orientated Organization (Cornish F) 
1988 21 (3), 105 
Competitive Superiority Through Data Base Marketing 
(Shaw B, Stone M) 1988 21 (5), 24 
Planning for Better Channel Management (Hardy K G, 
Magrath A J) 1988 21 (6), 30 
Re-designing Bank Service Systems for Effective 
Marketing (Gupta Y P, Torkzadeh G) 1988 21 (6), 38 
MARKETS 
Trucks and Road Transport Towards 1992 (Garuzzo G) 
1988 21 (4), 45 
MERGERS 
Acquiring Firms With Higher PE Ratios (Roy A) 1988 21 
(5), 96 
Planning for Post-merger Integration—Eight Lessons for 
Merger Success (De Noble A F, Gustafson L T, Hergert 
M) 1988 21 (4), 82 
MINERALS RESOURCES 
BHP Reorganizes for Global Competition (Lewis G, Clark 
J, Moss B) 1988 21 (3), 18 
MODELS 
Company Failure or Company Health?— Techniques for 
Measuring Company Health (Robertson J, Mills R W) 
1988 21 (2), 70 
MOTOR INDUSTRY 
1992: A European Market for Cars? (Perrin-Pelletier F) 
1988 21 (3), 27 
Achieving Japanese Productivity and Quality Levels at a 
U.S. Plant (Ishikure K) 1988 21 (5), 10 
Strategic Alliances with Japanese Firms (Kobayashi N) 
1988 21 (2), 29 
Strategy Alternatives for Vehicle Component 
Manufacturers (Carr C) 1988 21 (4), 86 
MULTI NATIONAL COMPANIES 
Managing the Diversified Corporation: The Tensions 
Facing the Chief Executive (Goold M, Campbell A) 1988 
21 (4), 12 
Planning Global Strategies for 3M (Kennedy C) 1988 21 
(1),9 
Strategic Leadership through Corporate Planning at ICI 
(Pink Al H) 1988 21 (1), 18 


. 
Vv 
4 


MULTINATIONAL COMPANIES 
How Marriott Corporation Grew Five-fold in Ten Years 
(Kennedy C) 1988 21 (2), 10 


NATIONAL PLANNING 
‘Titanic Planning’ in an Uncertain Environment 
(Trowbridge A V) 1988 21 (2), 86 


U.S. Industry: Decline and Fall? (Richetto, J P) 1988 21 (1), 


35 
NETHERLANDS 
The Internationalization of Dutch Insurance Companies 
(Eppink D J, Van Rhijn B M) 1988 21 (5), 54 
NEW PRODUCTS 
Accelerating Innovation Through Real-time Workshops 
(Rhodes J D, Thame S) 1988 21 (5), 41 
Strategies of New Biotechnology Firms (Smith J G, Fleck 
V) 1988 21 (3), 51 
NON-PROFIT ORGANIZATIONS 
A Strategic Planning Process for Public and Non-profit 
Organizations (Bryson J M) 1988 21 (1), 73 


Strategic Issues for Charities and Philanthropies (Harvey J 


W, McCrohan K F) 1988 21 (6), 44 
Strategic Planning for the World Wildlife Fund (Medley G 
J) 1988 21 (1), 46 


OFFICE MANAGEMENT 
Designing Communication Support Systems for Strategic 
Planning (Charaiambides L C) 1988 21 (6), 93 


The Strategic Design of Buildings (Nutt B) 1988 21 (4), 130 


ORGANIZATIONAL BEHAVIOUR 
Strategy, Organizational Culture and Symbolism (Green 
S) 1988 21 (4), 121 
The Incentive Effects of Ownership and Control in 
Management Buy-outs (Green S) 1988 21 (1), 26 
The Roles of Formal Strategic Planning (Langley A) 1988 
21 (3), 40 
ORGANIZATIONAL CHANGE 
BHP Reorganizes for Global Competition (Lewis G, Clark 
J, Moss B) 1988 21 (3), 18 
Careers for the 21st Century (Handy C) 1988 21 (3), 90 
Changing the Corporate Culture of Rank Xerox (Chapman 
P) 1988 21 (2), 23 
Managing Organizational Change—A Strategic Approach 
(McEwen N, Carmichael C, Short D, Steel A) 1988 21 (6), 
71 
Planning for Post-merger Integration—Eight Lessons for 
Merger Success (De Noble A F, Gustafson L T, Hergert 
M) 1988 21 (4), 82 
ORGANIZATIONAL DESIGN 
Creating a Productive Culture at Shell Chemicals 
(Thornley | A) 1988 21 (3), 34 
Designing an Effective Financial Planning and Control 
System (Cowen S S, Middaugh Il J K) 1988 21 (6), 83 
Re-designing Bank Service Systems for Effective 
Marketing (Gupta Y P, Torkzadeh G) 1988 21 (6), 38 
Strategic Planning for the World Wildlife Fund (Medley G 
J) 1988 21 (1), 46 
ORGANIZATIONAL EFFECTIVENESS 
Building a Customer-orientated Organization (Cornish F) 
1988 21 (3), 105 
Business Synergy Does Not Always Pay Off (Mahajan V, 
Wind Y) 1988 21 (1), 59 
Managing the Diversified Corporation: The Tensions 
Facing the Chief Executive (Goold M, Campbell A) 1988 
21 (4), 12 
Why Europeans are Weak in Asia—An Organizational 
Perspective (Lasserre P) 1988 21 (4), 25 
ORGANIZATIONAL STRUCTURE 
How Successful Companies Manage Diverse Businesses 
(Calori R, CESMA) 1988 21 (3), 80 
Linking Organization Structures and Processes to 
Business Strategy (Cowherd D M, Luchs R H) 1988 21 
(5), 47 


PERFORMANCE APPRAISAL 
Planning for Strategic Performance in Local Government 


(McGill R) 1988 21 (5), 77 
The Impact of Key Success Factors on Company 
Performance (Vasconcellos e Sa J) 1988 21 (6), 56 
PERFORMANCE MEASUREMENT 
Linking Organization Structures and Processes to 
Business Strategy (Cowherd D M, Luchs R H) 1988 21 
(5), 47 
PERSONNEL MANAGEMENT 
Managing Organizational Change—A Strategic Approach 
(McEwen N, Carmichael C, Short D, Steel A) 1988 21 (6), 
71 
PETROCHEMICALS 
Predicting Plant Closures in European Industry (Baden- 
Fuller C, Longley R) 1988 21 (1), 90 
PHARMACEUTICAL INDUSTRY 
The Roles of Formal Strategic Planning (Langley A) 1988 
21 (3), 40 
PLANNING 
Designing an Effective Financial Planning and Control 
System (Cowen S S, Middaugh II J K) 1988 21 (6), 83 
Designing Communication Support Systems for Strategic 
Planning (Charalambides L C) 1988 21 (6), 93 
How Scenarios Trigger Strategic Thinking (Millett S M) 
1988 21 (5), 61 
Planning for Better Channel Management (Hardy K G, 
Magrath A J) 1988 21 (6), 30 
Pianning Global Strategies for 3M (Kennedy C) 1988 21 
(1),9 
Planning for Post-merger Integration—Eight Lessons for 
Merger Success (De Noble A F, Gustafson L T, Hergert 
M) 1988 21 (4), 82 
Planning for Strategic Performance in Local Government 
(McGill R) 1988 21 (5), 77 
Planning for the U.S. Political Cycle (Marcus A A, 
Mevorach B) 1988 21 (4), 50 
Strategic Leadership through Corporate Planning at ICI 
(Pink Al H) 1988 21 (1), 18 
The Roles of Formal Strategic Planning (Langley A) 1988 
21 (3), 40 
Why Planning in State Enterprises Doesn't Work (Javidan 
M, Dastmaichian A) 1988 21 (3), 98 
PLANNING MODELS 
A Strategic Planning Process for Public and Non-profit 
Organizations (Bryson J M) 1988 21 (1), 73 
Building Scenarios for and Electric Utility (Goldfarb D L, 
Huss W R) 1988 21 (2), 78 
How Belgian Businesses Make Strategic Planning Work 
(Caeldries F, van Dierdonck R) 1988 21 (2), 41 
Strategic Planning and the Chief Executive (Forman R) 
1988 21 (4), 57 
Strategic Planning for Human Resources—Let’s Get 
Started (Nkomo S M) 1988 21 (1), 66 
POLITICS 
Planning for the U.S. Political Cycle (Marcus A A, 
Mevorach B) 1988 21 (4), 50 
PORTFOLIO MANAGEMENT 
How Successful Companies Manage Diverse Businesses 
(Calori R, CESMA) 1988 21 (3), 80 
The Internationalization of Dutch Insurance Companies 
(Eppink D J, Van Rhijn B M) 1988 21 (5), 54 
PROBLEM FORMULATION 
Accelerating Innovation Through Real-time Workshops 
(Rhodes J D, Thame S) 1988 21 (5), 41 
PRODUCT DEVELOPMENT 
Accelerating Innovation Through Real-time Workshops 
(Rhodes J D, Thame S) 1988 21 (5), 41 
Strategic Alliances—Guidelines for Success (Devlin G, 
Bleackley M) 1988 21 (5), 18 
PRODUCT LIFE CYCLE 
Strategies for Mature Business (Schofield M, Arnold D) 
1988 21 (5), 69 
PRODUCTIVITY 
Achieving Japanese Productivity and Quality Levels at a 
U.S. Plant (Ishikure K) 1988 21 (5), 10 
Raising Productivity in Customer Services (Potts G W) 
1988 21 (2), 15 


vi 


PROFITABILITY 
Business Synergy Does Not Always Pay Off (Mahajan V, 
Wind Y) 1988 21 (1), 59 
PROPERTY DEVELOPMENT 
The Strategic Design of Buildings (Nutt B) 1988 21 (4), 130 
PUBLIC SECTOR 
A Strategic Planning Process for Public and Non-profit 
Organizations (Bryson J M) 1988 21 (1), 73 
Turnaround Strategies for Economic Development (Allen 
DN, Plosila W H) 1988 21 (3), 59 


QUALITY CIRCLES 
Achieving Japanese Productivity and Quality Levels at a 
U.S. Plant (Ishikure K) 1988 21 (5), 10 
Changing the Corporate Culture of Rank Xerox (Chapman 
P) 1988 21 (2), 23 


R & D PLANNING 
Australian Industry: Sophisticated Planning and Weak R & 
D? (Christodoulou C) 1988 21 (1), 82 
RAIL TRANSPORT 
Strategic Planning for Information Systems at British Rail 
(Mainelli M R, Miller, D R) 1988 21 (4), 65 
RATE OF RETURN 
Capital Budgeting—The State of the Art (Mills R W) 1988 
21 (4), 76 
Linking Organization Structures and Processes to 
Business Strategy (Cowherd D M, Luchs R H) 1988 21 
(5), 47 
RATIONALIZATION 
Creating a Productive Culture at Shell Chemicals 
(Thornley | A) 1988 21 (3), 34 
RETAILING 
The Impact of Retailers on Financial Services (Bliss M) 
1988 21 (1), 55 
ROAD TRANSPORT 
Trucks and Road Transport Towards 1992 (Garuzzo G) 
1988 21 (4), 45 


SCENARIOS 
Buii Jing Scenarios for and Electric Utility (Goldfarb D L, 
Huss W R) 1988 21 (2), 78 
How Scenarios Trigger Strategic Thinking (Millett S M) 
1988 21 (5), 61 
SENSITIVITY ANALYSIS 
Capital Budgeting—The State of the Art (Mills R W) 1988 
21 (4), 76 
SERVICE INDUSTRIES 
Building a Customer-orientated Organization (Cornish F) 
1988 21 (3), 105 
Competitive Strategies for Service Businesses (Wilson |) 
1988 21 (6), 10 
Raising Productivity in Customer Services (Potts G W) 
1988 21 (2), 15 
Re-designing Bank Service Systems for Effective 
Marketing (Gupta Y P, Torkzadeh G) 1988 21 (6), 38 
Re-positioning a Leading Stockbroker (Dorwin K) 1988 21 
(6), 13 
Strategic Management of Consumer Services (Allen M) 
1988 21 (6), 20 
The Impact of Retailers on Financial Services (Bliss M) 
1988 21 (1), 55 
SHAREHOLDERS 
The Incentive Effects of Ownership and Control in 
Management Buy-outs (Green S) 1988 21 (1), 26 
SINGAPORE 
Strategies for Tourism in Singapore (Cheong W K, Khem 
G S) 1988 21 (4), 36 
SMALL BUSINESS 
Encouraging Entrepreneurs in Developing Countries (El- 
Namaki M S S) 1988 21 (4), 98 
SOCIETY 
‘Titanic Planning’ in an Uncertain Environment 
(Trowbridge A V) 1988 21 (2), 86 


vii 


SOUTH AFRICA 


‘Titanic Planning’ in an Uncertain Environment 
(Trowbridge A V) 1988 21 (2), 86 
STATE OWNED ENTERPRISES 
Planning for Strategic Performance in Local Government 
(McGill R) 1988 21 (5), 77 
Why Planning in State Enterprises Doesn’t Work (Javidan 
M, Dastmalchian A) 1988 21 (3), 98 
STRATEGIC ALLIANCES 
Managing Technology Alliances (Nueno P, Oosterveld J) 
1988 21 (3), 11 
Strategic Alliances with Japanese Firms (Kobayashi N) 
1988 21 (2), 29 
Strategic Alliances—Guidelines for Success (Devlin G, 
Bleackley M) 1988 21 (5), 18 
STRATEGIC MANAGEMENT 
How Successful Companies Manage Diverse Businesses 
(Calori R, CESMA) 1988 21 (3), 80 
Managing the Diversified Corporation: The Tensions 
Facing the Chief Executive (Goold M, Campbell A) 1988 
21 (4), 12 
Managing Technology Alliances (Nueno P, Oosterveld J) 
1988 27, 11 
Strategic Management of Consumer Services (Allen M) 
1988 21 (6), 20 
Strategies for Mature Business (Schofield M, Arnold D) 
1988 21 (5), 69 
Strategy in Action—Techniques for Implementing 
Strategy (Reed R, Buckley M R) 1988 21 (3), 67 
Strategy Alternatives for Vehicle Component 
Manufacturers (Carr C) 1988 21 (4), 86 
Strategy as a System of Expedients (Hinterhuber H, Popp 
W) 1988 21 (4), 107 
The Impact of Key Success Factors on Company 
Performance (Vasconcellos e Sa J) 1988 21 (6), 56 
‘Titanic Planning’ in an Uncertain Environment 
(Trowbridge A V) 1988 21 (2), 86 
Using Finance for Competitive Advantage (Clarke C J) 
1988 21 (2), 63 
Why Planning in State Enterprises Doesn’t Work (Javidan 
M, Dastmaichian A) 1988 21 (3), 98 
STRATEGIC PLANNING 
A Strategic Planning Process for Public and Non-profit 
Organizations (Bryson J M) 1988 21 (1), 73 
Australian Industry: Sophisticated Planning and Weak R & 
D? (Christodoulou Cf 71988 21 (1), 82 
BHP Reorganizes for Global Competition (Lewis G, Clark 
J, Moss B) 1988 21 (3), 18 
Building a Strategic Data Base (Szewczak E J) 1988 21 (2), 
97 
Business Synergy Does Not Always Pay Off (Mahajan V, 
Wind Y) 1988 21 (1), 59 
Changing the Corporate Culture of Rank Xerox (Chapman 
P) 1988 21 (2), 23 
Competitive Strategies for Service Businesses (Wilson |) 
1988 21 (6), 10 
Designing Communication Support Systems for Strategic 
Planning (Charalambides L C) 1988 21 (6), 93 
Developing Knowledge-based Systems for Strategic 
Corporate Planning (Mockler R J, Dologite D G) 1988 21 
(1), 97 
How Belgian Businesses Make Strategic Planning Work 
(Caeldries F, van Dierdonck R) 1988 21 (2), 41 
How Scenarios Trigger Strategic Thinking (Millett S M) 
1988 21 (5), 61 
Managing Organizational Change—A Strategic Approach 
(McEwen N, Carmichael C, Short D, Steel A) 1988 21 (6), 
71 
Planning for Better Channel Management (Hardy K G, 
Magrath A J) 1988 21 (6), 30 
Planning Global Strategies for 3M (Kennedy C) 1988 21 
(1),9 
Planning for the U.S. Political Cycle (Marcus A A, 
Mevorach B) 1988 21 (4), 50 


a 
- 
i 


Raising Productivity in Customer Services (Potts G W) 
1988 21 (2), 15 
Re-positioning a Leading Stockbroker (Dorwin K) 1988 21 
(6), 13 
Strategic Alliances—Guidelines for Success (Devlin G, 
Bleackley M) 1988 21 (5), 18 
Strategic Issues for Charities and Philanthropies (Harvey J 
W, McCrohan K F) 1988 21 (6), 44 
Strategic Leadership through Corporate Planning at ICI 
(Pink Al H) 1988 21 (1), 18 
Strategic Management of Consumer Services (Allen M) 
1988 21 (6), 20 
Strategic Planning and the Chief Executive (Forman R) 
1988 21 (4), 57 
Strategic Planning for Human Resources—Let’'s Get 
Started (Nkomo S M) 1988 21 (1), 66 
Strategic Planning for Information Systems at British Rail 
(Mainelli M R, Miller D R) 1988 21 (4), 65 
Strategic Planning for the World Wildlife Fund (Medley G 
J) 1988 21 (1), 46 
Strategies of New Biotechnology Firms (Smith J G, Fleck 
V) 1988 21 (3), 51 
The Roles of Formal Strategic Planning (Langley A) 1988 
21 (3), 40 
Turnaround Strategies for Economic Development (Allen 
DN, Plosila W H) 1988 21 (3), 59 
Why Planning in State Enterprises Doesn't Work (Javidan 
M, Dastmalchian A) 1988 21 (3), 98 
STRATEGY 
Competitive Strategies for Service Businesses (Wilson |) 
1988 21 (6), 10 
Linking Organization Structures and Processes to 
Business Strategy (Cowherd D M, Luchs R H) 1988 21 
(5), 47 
Strategic Issues for Charities and Philanthropies (Harvey J 
W, McCrohan K F) 1988 21 (6), 44 
Strategies for Mature Business (Schofield M, Arnold D) 
1988 21 (5), 69 
Strategies for Tourism in Singapore (Cheong W K, Khem 
G S) 1988 21 (4), 36 
Strategy in Action—Techniques for Implementing 
Strategy (Reed R, Buckley M R) 1988 21 (3), 67 
Strategy Alternatives for Vehicle Component 
Manufacturers (Carr C) 1988 21 (4), 86 
Strategy, Organizational Culture and Symbolism (Green 
S) 1988 21 (4), 121 
Strategy as a System of Expedients (Hinterhuber H, Popp 
W) 1988 21 (4), 107 
STRATEGY FORMULATION 
Making Corporate Planning Work in Developing Countries 
(Haines W R) 1988 21 (2), 91 
Strategic Planning and the Chief Executive (Forman R) 
1988 21 (4), 57 
STRATEGY IMPLEMENTATING 
Strategy in Action—Techniques for Implementing 
Strategy (Reed R, Buckley M R) 1988 21 (3), 67 


TECHNOLOGICAL CHANGE 


Develop Your Technology Strategy (Ford D) 1988 21 (5), 
85 


TECHNOLOGICAL INNOVATION 
Managing Technology Alliances (Nueno P, Oosterveld J) 
1988 21 (3), 11 
TECHNOLOGY 


Managing Technology Alliances (Nueno P, Oosterveld J) 


Vili 


1988 21 (3), 11 
TECHNOLOGY STRATEGY 
Develop Your Technology Strategy (Ford D) 1988 21 (5), 
85 
TOP MANAGEMENT 
How Marriott Corporation Grew Five-fold in Ten Years 
(Kennedy C) 1988 21 (2), 10 
How U.S. and Japanese CEO’s Spend Their Time (Kudo H, 
Tachikawa T, Suzuki N) 1988 21 (6), 79 
TOURISM 
Strategies for Tourism in Singapore (Cheong W K, Khem 
G S) 1988 21 (4), 36 
TRAINING 
Building a Customer-orientated Organization (Cornish F) 
1988 21 (3), 105 
Creating a Productive Culture at Shell Chemicals 
(Thornley | A) 1988 21 (3), 34 
TRANSPORT 
Trucks and Road Transport Towards 1992 (Garuzzo G) 
1988 21 (4), 45 
TURNAROUND STRATEGIES 
Company Failure or Company Health?— Techniques for 
Measuring Company Health (Robertson J, Mills R W) 
1988 21 (2), 70 
Turnaround Strategies for Economic Development (Allen 
DN, Plosila W H) 1988 21 (3), 59 


UNCERTAINTY 
Strategy as a System of Expedients (Hinterhuber H, Popp 
W) 1988 21 (4), 107 
UNDERDEVELOPED ECONOMIES 
Making Corporate Planning Work in Developing Countries 
(Haines W R) 1988 21 (2), 91 
UNITED KINGDOM 
The Stock Exchange After the Big Bang (Valentine S) 1988 
21 (2), 35 
UNITED STATES OF AMERICA 
Achieving Japanese Productivity and Quality Levels at a 
U.S. Plant (Ishikure K) 1988 21 (5), 10 
Building Scenarios for an Electric Utility (Goldfarb D L, 
Huss W R) 1988 21 (2), 78 
How Belgian Businesses Make Strategic Planning Work 
(Caeldries F, van Dierdonck R) 1988 21 (2), 41 
How U.S. and Japanese CEO’s Spend Their Time (Kudo H, 
Tachikawa T, Suzuki N) 1988 21 (6), 79 
Planning for the U.S. Political Cycle (Marcus A A, 
Mevorach B) 1988 21 (4), 50 
Strategic Issues for Charities and Philanthropies (Harvey J 
W, McCrohan K F) 1988 21 (6), 44 
Turnaround Strategies for Economic Development (Allen 
DN, Plosila W H) 1988 21 (3), 59 
U.S. Industry: Decline and Fall? (Richetto, J P) 1988 21 (1), 
35 . 
UNIVERSITIES 
How Belgian Businesses Make Strategic Planning Work 
(Caeldries F, van Dierdonck R) 1988 21 (2), 41 


WOMEN EXECUTIVES 
Accelerated Development for Women Managers (Beck J) 
1988 21 (3), 75 
WOMEN MANAGERS 
Accelerated Development for Women Managers (Beck J) 
1988 21 (3), 75 


Author Index 


ALLEN DN, PLOSILA W H. Turnaround Strategies for 
Economic Development 1988 21 (3), 59 

ALLEN M. Strategic Management of Consumer Services 
1988 21 (6), 20 

ARNOLD D see SCHOFIELD M 


BADEN-FULLER C, LONGLEY R. Predicting Plant Closures in 
European Industry 1988 21 (1), 90 

BECK J. Accelerated development for Women Managers 1988 
21 (3), 75. 

BLEACKLEY M see DEVLIN G 

BLISS M. The Impact of Retailers on Financial Services 1988 
21 (1), 55 

BRYSON J M. A Strategic Planning Process for Public and 
Non-profit Organizations 1988 21 (1), 73 

BUCKLEY M R see REED R 


CAELDRIES F, VAN DIERDONCK R. How Belgian Businesses 
Make Strategic Planning Work 1988 21 (2), 41 

CALORI R, CESMA. How Successful Companies Manage 
Diverse Businesses 1988 21 (3), 80 

CAMPBELL A see GOOLD M 

CARMICHAEL C see McEWEN N 

CARR C. Strategy Alternatives for Vehicle Component 
Manufacturers 1988 21 (4), 86 

CESMA see CALORI R 

CHAPMAN P. Changing the Corporate Culture of Rank 
Xerox 1988 21 (2), 23 

CHARALAMBIDES L C. Designing Communication Support 
Systems for Strategic Planning 1988 21 (6), 93 

CHEONG W K, KHEM G S. Strategies for Tourism in 
Singapore 1988 21 (4), 36 

CHRISTODOULOU C. Australian Industry: Sophisticated 
Planning and Weak R & D? 1988 21 (1), 82 

CLARK J see LEWIS G 

CLARKE C J. Using Finance for Competitive Advantage 1988 
21 (2), 63 

CORNISH F. Building a Customer-orientated Organization 
1988 21 (3), 105 

COWEN S S, MIDDAUGH II J K. Designing an Effective 
Financial Planning and Control System 1988 21 (6), 83 

COWHERD D M, LUCHS H. Linking Organization Structures 
and Processes io Business Strategy 1988 21 (5), 47 


DASTMALCHIAN A see JAVIDAN M 

DE NOBLE A F, GUSTAFSON L T, HERGERT M. Planning for 
Post-merger Integration—Eight Lessons for Merger 
Success 1988 21 (4), 82 

DEVLIN G, BLEACKLEY M. Strategic Alliances—Guidelines 
for Success 1988 21 (5), 18 

DOLOGITE D G see MOCKLER R J 

DORWIN K. Re-positioning a Leading Stockbroker 1988 21 
(6), 13 

DOUGLAS J V see PENROD J | 


EL-NAMAKI M S S. Encouraging Entrepreneurs in 
Developing Countries 1988 21 (4), 98 

EPPINK D J, VAN RHIJN B M. The Internationalization of 
Dutch Insurance Companies 1988 21 (5), 54 

FINLAY P. Essay Review: Porter on Strategy 1988 21 (3), 108 

FLECK V see SMITH JG 

FORD D. Develop Your Technology Strategy 1988 21 (5), 85 

FORMAN R. Strategic Planning and the Chief Executive 1988 
21 (4), 57 


GARUZZO G. Trucks and Road Transport Towards 1992 
1988 21 (4), 45 

GOLDFARB DL, HUSS W R. Building Scenarios for an 
Electric Utility 1988 21 (2), 78 


ix 


GOOLD M, CAMPBELL A. Managing the Diversified 
Corporation: The Tensions Facing the Chief Executive 
1988 21 (4), 12 

GREEN S. Strategy, Organizational Culture and Symbolism 
1988 21 (4), 121 

GREEN S. The Incentive Effects of Ownership and Control in 
Management Buy-outs 1988 21 (1), 26 

GUPTA Y P, TORKZADEH G. Re-designing Bank Service 
Systems for Effective Marketing 1988 21 (6), 38 

GUSTAFSON L T see DE NOBLE AF 


HAINES W R. Making Corporate Planning Work in 
Developing Countries 1988 21 (2), 91 

HANDY C. Careers for the 21st Century 1988 21 (3), 90 

HARDY K G, MAGRATH A J. Planning for Better Channel 
Management 1988 21 (6), 30 

HARVEY J W, McCROHAN K F. Strategic Issues for Charities 
and Philanthropies 1988 21 (6), 44 

HERGERT M see DE NOBLE AF 

HINTERHUBER H, POPP W. Strategy as a System of 
Expedients 1988 21 (4), 107 

HUSS W R see GOLDFARB DL 

HUSSEY D. Brief Case: A Portfolio of Commentary and 
Opinion 1988 21 (2), 104 


ISHIKURE K. Achieving Japanese Productivity and Quality 
Levels at a U.S. Plant 1988 21 (5), 10 


JAVIDAN M, DASTMALCHIAN A. Why Planning in State 
Enterprises Doesn't Work 1988 21 (3), 98 


KENNEDY C. How Marriott Corporation Grew Five-fold in 
Ten Years 1988 21 (2), 10 

KENNEDY C. Planning Global Strategies for 3M 1988 21 (1), 
9 

KHEM G S see CHEONG W K 

KING W R. How Effective is Your Information Systems 
Planning? 1988 21 (5), 103 

KOBAYASHI N. Strategic Alliances with Japanese Firms 
1988 21 (2), 29 

KUDO H, TACHIKAWA T, SUZUKI N. How U.S. and 
Japanese CEO’s Spend Their Time 1988 21 (6), 79 


LANGLEY A. The Roles of Formal Strategic Planning 1988 
21 (3), 40 

LASSERRE P. Why Europeans are Weak in Asia—An 
Organizational Perspective 1988 21 (4), 25 

LEWIS G, CLARK J, MOSS B. BHP Reorganizes for Global 
Competition 1988 21 (3), 18 

LONGLEY R see BADEN-FULLER C 

LUCHS H see COWHERD D M 


McCROHAN K F see HARVEY J W 

McEWEN N, CARMICHAEL C, SHORT D, STEEL A. Managing 
Organizational Change—A Strategic Approach 1988 21 (6), 
71 

MAGRATH A J see HARDY K G 

MAHAJAN V, WIND Y. Business Synergy Does Not Always 
Pay Off 1988 21 (1), 59 

MAINELLI M R, MILLER D R. Strategic Planning for 
Information Systems at British Rail 1988 21 (4), 65 

MARCUS A A, MEVORACH B. Planning for the U.S. Political 
Cycle 1988 21 (4), 50 

MCGILL R. Planning for Strategic Performance in Local 
Government 1988 21 (5), 77 

MEDLEY G J. Strategic Planning for the World Wildlife Fund 
1988 21 (1), 46 

MEVORACH B see MARCUS AA 


LE 
— 


MIDDAUGH Ii J K see COWEN SS 

MILLER D R see MAINELLI MR 

MILLETT S M. How Scenarios Trigger Strategic Thinking 
1988 21 (5), 61 

MILLS R W. Capital Budgeting—The State of the Art 1988 
21 (4), 76 

MILLS R W see ROBERTSON J 

MOCKLER R J, DOLOGITE D G. Developing Knowledge- 
based Systems for Strategic Corporate Planning 1988 21 
(1), 97 

MOSS B see LEWIS G 


NKOMO S M. Strategic Planning for Human Resources— 
Let’s Get Started 1988 21 (1), 66 

NUENO P, OOSTERVELD J. Managing Technology Alliances 
1988 21 (3), 11 

NUTT B. The Strategic Design of Buildings 1988 21 (4), 130 
OOSTERVELD J see NUENO P 


PALMER C. Using !T for Competitive Advantage at Thomson 
Holidays 1988 21 (6), 26 

PENROD J |, DOUGLAS J V. How Belgian Businesses Make 
Strategic Planning Work 1988 21 (2), 41 

PERRIN-PELLETIER F. 1992: A European Market for Cars? 
1988 21 (3), 27 

PINK Al H. Strategic Leadership through Corporate 
Planning at ICI 1988 21 (1), 18 

PLOSILA W H see ALLEN DN 

POPP W see HINTERHUBER H 

POTTS G W. Raising Productivity in Customer Services 1988 
21 (2), 15 


REED R, BUCKLEY M R. Strategy in Action—Techniques for 
Implementing Strategy 1988 21 (3), 67 

RHODES J D, THAME S. Accelerating Innovation Through 
Real-time Workshops 1988 21 (5), 41 

RICHETTO J P. U.S. Industry: Decline and Fall? 1988 21 (1), 
35 


ROBERTSON J, MILLS R W. Company Failure or Company 
Health?—Techniques for Measuring Company Health 
1988 21 (2), 70 


ROY A. Acquiring Firms With Higher PE Ratios 1988 21 (5), 
96 


SCHOFIELD M, ARNOLD D. Strategies for Mature Business 
1988 21 (5), 69 

SHAW B, STONE M. Competitive Superiority Through Data 
Base Marketing 1988 21 (5), 24 

SHORT D see McEWEN N 

SMITH J G, FLECK V. Strategies of New Biotechnology 
Firms 1988 21 (3), 51 

STEEL A see McEWEN N 

STONE M see SHAW B 

SUZUKI N see KUDO H 

SZEWCZAK E J. Building a Strategic Data Base 1988 21 (2), 
97 


TACHIKAWA T see KUDO H 

THAME S see RHODES J D 

THORNLEY | A. Creating a Productive Culture at Shell 
Chemicals 1988 21 (3), 34 

TORKZADEH G see GUPTA Y P 

TROWBRIDGE A V. ‘Titanic Planning’ in an Uncertain 
Environment 1988 21 (2), 86 


VALENTINE S. The Stock Exchange After the Big Bang 1988 
21 (2), 35 

VAN DIERDONCK R see CAELDRIES F 

VAN RHIJN B M see EPPINK J D 

VASCONCELLOS E SA J. The Impact of Key Success Factors 
on Company Performance 1988 21 (6), 56 


WILMOT R. Computer Integrated Management—The Next 
Competitive Breakthrough 1988 21 (6), 65 

WILSON |. Competitive Strategies for Service Businesses 
1988 21 (6), 10 

WIND Y see MAHAJAN V 


_ _ 


Reproduced with the permission of Peraamon Press Inc., by University 
Microfilms Inc. Duplication or resale without permission is prohibited. 


. e « 4 

a 


